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                              May 24 – 27, 2010 | Red Rock Resort | Las Vegas, Nevada

                  CEIC® 2010 SPONSORSHIP INVITATION

Please mark your desired sponsorship and booth selection on this form, sign and date this Sponsorship Agreement and email 
or fax back to (626)316-5993 attn: CEIC SHOW MANAGEMENT. We encourage you to submit your desired selection 
as soon as possible as sponsorship selections and booth spaces are limited and subject to availability. If your application is 
accepted, we will send you a confirmation letter and an invoice to the individuals listed on the reservation form. All exhibitor 
instructions will be emailed to the contact listed on this form. Participation as a sponsor of the CEIC 2010 Conference is by 
invitation only and Guidance Software reserves its rights in making its sponsorship selections at all times.  

Sponsor Name:										        
Primary Contact:										        
Title:												          
Address:											         
Address 2:											         
City:								        State:						   
Country:							       Postal Code:					  
Phone & Extension:						     Fax:						    
Email:								       Website:					   

2010 Sponsorship Packages: (Check Your Selection):

Sponsorship Packages* Cost Booth Space
    Platinum Sponsor (2 Max) $25,000 8x20 Booth Premium
    Gold Sponsor $15,000 8x20 Booth
    Silver Sponsor $10,000 8x20 Booth
    Bronze Sponsor $5,000 8x10 Booth

* View Sponsorship Benefits on Page 2

Booth Selection (see attached floor plan): 

Please indicate 3 booth locations in order of your preference. Booths will be assigned according to the date when the company 
signed the contract. Please review the attached floor plan to see what booths are available depending on your sponsorship level.

First Choice: 			   	
Second Choice: 			 
Third Choice: 			 

THE UNDERSIGNED ACKNOWLEGES THAT HE OR SHE HAS READ AND ACCEPTS THE TERMS AND CONDITIONS 
SET FORTH HEREIN AND AGREES TO ABIDE BY SUCH TERMS AND CONDITIONS INCLUDING BUT NOT LIMITED 
TO THE CEIC GENERAL EXHIBITOR RULES.

The person signing this CEIC 2010 Sponsorship Invitation represents and warrants that he or she is authorized to bind Sponsor 
to the terms and conditions set forth herein.

Authorized Signature: 						      Date:					   

Print Name:							       Title: 					   

®
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Sponsorship Level Details

Platinum Sponsors $25,000 (2 max) 
•	 8’ x 20’ exhibition booth (Premium Location)
•	 Custom Lab or Lecture Track ($22,500 value) – (3) Sessions
•	 Logo on pre-show email blasts and direct mail pieces
•	 Lunch Sponsor (1) Day acknowledged on signage ($5,000 value)
•	 (5) Full conference registrations ($4,975 value)
•	 (10) Exhibit Hall passes for your company employees
•	 (1) Full page ad in the Conference Program Guide ($2,000 value)
•	 (1) Table at the Welcome Reception
•	 (1) Piece of literature in CEIC Conference Bag, handed out to all attendees ($500 value) 
•	 Exhibit Hall Scavenger Hunt Participation ($500 value) 
•	 $2,500 credit towards an additional conference sponsorship (Valid only on sponsorships costing equal 
	 or more than $2,500, based on availability)
•	 Acknowledgment on the Sponsor’s Board at the entrance to the event  as Platinum Sponsor
•	 Logo on the Conference web site and program as Platinum Sponsor
•	 Priority Booth Selection for 2011

Gold Sponsors $15,000
•	 8’ x 20’ exhibition booth 
•	 (1) Custom Lab or Lecture Session ($7,500 value)
•	 Logo on pre-show email blasts and direct mail pieces
•	 Breakfast Sponsor (1) Day acknowledged on signage (only 3 available, first come first served)
•	 (3) Full conference registrations ($2,985 value)
•	 (5) Exhibit Hall passes for your company employees
•	 (1) ½ page ad in the Conference Program Guide ($1,000 value)
•	 (1) Table at the Welcome Reception
•	 (1) Piece of literature in CEIC Conference Bag, handed out to all attendees ($500 value) 
•	 Exhibit Hall Scavenger Hunt Participation ($500 value) 
•	 $1,500 credit towards an additional conference sponsorship (Valid only on sponsorships costing equal 
	 or more than $1,500, based on availability)
•	 Acknowledgment on the Sponsor’s Board at the entrance to the event as Gold Sponsor
•	 Logo on the Conference web site and program as Gold Sponsor

Silver Sponsors $10,000 
•	 8’ x 20’ exhibition booth
•	 Logo on pre-show email blasts and direct mail pieces
•	 (1) Break Sponsor (first come first served), acknowledged on signage (only 4 available, first come first served)
•	 (2) Full conference registrations ($1,990 value) 
•	 (5) Exhibit Hall Passes for your company employees
•	 (1) ¼ page ad in the Conference Program Guide ($500 value)
•	 (1) Table at the Welcome Reception
•	 Exhibit Hall Scavenger Hunt Participation ($500 value) 
•	 Acknowledgment on the Sponsor’s Board at the entrance to the event as Silver Sponsor
•	 Logo on conference web site and program as Silver Sponsor

Bronze Sponsors $5,000
•	 8’ x 10’ exhibition booth
•	 (1) Full conference registration ($995 value) 
•	 (2) Exhibit Hall Passes for your company employees
•	 Acknowledgment on the Sponsor’s Board at the entrance to the event as Bronze Sponsor
•	 Logo and Link on the Conference web site 
•	 Logo and acknowledgment in Conference Program 

*All sponsored track topics must be pre-approved by CEIC show management
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Additional Conference Sponsorships

Exclusive Conference Flash Drive Sponsor (1 Max): $5,000    SOLD
Sponsor the conference flash drive that includes all of the submitted speaker presentations and lab materials. 
	 •	 Company logo on official conference flash drive distributed at the registration desk to all attendees
	 •	 (2) Electronic Ads and/or Brochures on the flash drive
	 •	 Extras to give out at your booth in the exhibit hall, to drive traffic
	 •	 Company logo displayed on the conference website and in the program guide

Exclusive Exhibit Hall Happy Hour Sponsor (1 Max): $5,000  
This highly promoted event is an excellent way to drive traffic to your booth in the Exhibit Hall. 
	 •	 Includes passed hors d’oeuvres and open bar.
	 •	 Sponsor logo prominently displayed at exhibit hall entrances and exits and on cocktail napkins
	 •	 Company logo displayed on the conference website and in the program guide

Room Key Sponsor (1 Max): $5,000 TBD
	 •	 Your company logo on conference hotel room key
	 •	 Distributed to all conference attendees at registration
	 •	 Company logo displayed on the conference website and in the program guide

Lanyard Sponsor: $5,000
	 •	 Company logo displayed on official conference lanyard
	 •	 Distributed to every conference attendee at registration
	 •	 Company logo displayed on the conference website and in the program guide

Cyber Café Sponsor: $2,000   SOLD
	 •	 Company logo and name displayed prominently around computer station kiosks 
	 •	 Opportunity to place mouse pads at and set home page to your web site
	 •	 Company logo displayed on the conference website and in the program guide

Conference Notepads Sponsor: $2,000
	 •	 Company logo on each notepad, notepads provided to every attendee at registration and sessions
	 •	 Company logo displayed on the conference website and in the program guide

Conference Pens Sponsor: $1,500
	 •	 Company logo on each pen, pens provided to every attendee in official bag
	 •	 Company logo displayed on the conference website and in the program guide

Conference Bag Literature (1) Sheet: $500
	 •	 Have your brochure in the official conference bag
	 •	 Distributed to every conference attendee at registration
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Check Conference Sponsorship Level:

•   Platinum Level Sponsorship	 	 	 	 $25,000 
•   Gold Level Sponsorship	 	 	 	 $15,000 
•   Silver Level Sponsorship	 	 	 	 $10,000 
•   Bronze Level Sponsorship	 	 	 	 $5,000

Check Additional Conference Sponsorships:

•   Conference Flash Drive Sponsor	 	 	 $5,000
•   Exhibit Hall Happy Hour Sponsor	 	 	 $5,000
•   Room Key Sponsor (TBD)	 	 	 	 $5,000
•   Lanyard Sponsor	 	 	 	 	 $5,000 
•   Cyber Café Sponsor	 	 	 	 	 $2,000   SOLD
•   Conference Notepads		 	 	 	 $2,000
•   Conference Pens	 	 	 	 	 $1,500
•   Conference Bag Literature (1) Sheet	 	 	 $500

TOTAL SPONSORSHIP FEE DUE: 		

Payment Method:

•   Visa 	 	  
•   AMEX	
•   Master Card	       	
•   Check (Make Payable to Guidance Software)

Credit Card #: 						      Exp. Date: 		  Cvv#: 		
Name on Card: 										        
Cardholder Signature: 									       
Billing Address:										        
City: 						      State: 			  Postal Code: 		
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CEIC 2010 TERMS AND CONDITIONS

1.  Definitions.

As used herein, the following terms shall have the respective meanings set forth 
below:

1.1  “CEIC™” or “Conference” means the Computer and Enterprise Investigations 
Conference scheduled to be held May 24--27, 2009 at the Red Rock Casino 
Resort in Las Vegas, Nevada.
 
1.2  “GUIDANCE Marks” means the GUIDANCE name, logo and tag lines in 
the form provided by GUIDANCE to SPONSOR for use under this Agreement; 
provided, however, that GUIDANCE, from time to time, may change the 
appearance and/or style of the GUIDANCE Marks.  

1.3  “SPONSOR Marks” means the SPONSOR name, logo and tag lines in the form 
provided by SPONSOR to GUIDANCE for use under this Agreement; provided, 
however, that SPONSOR, from time to time, may change the appearance and/or 
style of the SPONSOR Marks.  

2.  ELIGIBILITY.  SPONSOR’S PARTICIPATION AS A SPONSOR OF THE 
CONFERENCE IS BY INVITATION ONLY, SUBJECT TO AVAILABILITY, AND 
GUIDANCE RESERVES ITS RIGHTS AND DISCRETION IN MAKING ITS 
SPONSORSHIP SELECTIONS AT ALL TIMES.  

3.  TERMS OF ENGAGEMENT

3.1  Co-Sponsorship.  The agreed upon Sponsorship Level Details form set forth 
herein (“Sponsorship Level”) defines the Sponsorship Level and benefits that 
Sponsor is purchasing under this Agreement.  

3.2  Pricing. Sponsor shall pay the agreed upon sponsorship fee set forth herein 
(“Sponsorship Fee”) in the following manner

(a)  Fifty Percent (50%) of Sponsorship Fees within thirty (30) days after the 
Effective Date of this Agreement, and

(b)  Fifty Percent (50%) of Sponsorship Fees thirty days (30) prior to CEIC.

The Sponsorship Fee shall be fully earned by Guidance as of the Effective Date 
of this Agreement.

3.3  Conference Ownership. GUIDANCE shall be considered the owner and 
inventor of the Conference and, other than for those components provided 
by SPONSOR, shall maintain one hundred percent (100%) ownership of the 
intellectual property related to the Conference.  Other than for SPONSOR 
intellectual property, SPONSOR hereby transfers and assigns any and all 
ownership interest that it may have in CEIC to Guidance Software, Inc.

3.4  Conference Control.  At all times GUIDANCE shall have exclusive control 
and sole authority over the Conference, including but not limited to, planning, 
content, marketing and promotion of the Conference.

3.5  Firm Commitment.  SPONSOR is responsible for and agrees to fulfill all of its 
responsibilities pertaining to the Sponsorship Level and booth selection chosen 
at the time this Agreement is executed. The Sponsorship Level and Sponsorship 
Fee are non-cancelable and non-refundable.  

3.6  Change of Space; Show Location and Dates.  GUIDANCE shall have the 
right, in its sole discretion upon notice to SPONSOR, to change SPONSOR’S 
space assignment after the acceptance of this agreement if it is deemed to be 
in the best interest of the Conference.  GUIDANCE will make reasonable efforts 
to ensure that any reassignment will be to an exhibit space that is of the same 
general style and size of SPONSOR’S original space.  If a reduction in SPONSOR’S 
space is necessary, in GUIDANCE’S opinion, SPONSOR will be reimbursed on a 
pro-rata basis.  GUIDANCE may re-name or re-locate the Conference or change 
the dates on which it is held, without the consent of SPONSOR.  In such event, 
no refund will be due to SPONSOR, and GUIDANCE will assign to SPONSOR, 
in lieu of the original space, such other space as GUIDANCE deems appropriate 
and SPONSOR agrees to use such space under the terms of this Agreement.  
Any request made by SPONSOR to downgrade booth size may be accepted or 
denied at the sole discretion of GUIDANCE.    

3.7  Booth Sharing.  SPONSOR shall not allow any other corporation or firm or 
its representatives to use the exhibition booth space allotted to SPONSOR, nor 
shall SPONSOR display articles, products, handouts, and/or other promotional 
materials, not manufactured or normally sold by SPONSOR.  Booth sharing, 
subletting, licensing and co-participation by any other corporation or firm or its 
representatives in exhibition booth space assigned to SPONSOR is prohibited 
unless authorized in advance by written permission of GUIDANCE.   

3.8  SPONSOR Trademark License. Subject to all the terms and conditions of 
this Agreement, SPONSOR hereby grants GUIDANCE a non-exclusive, non-
transferable, non-sub-licensable license to use the SPONSOR Trademarks 
during the term of this Agreement solely on marketing or promotional materials 
related to the Conference.

3.9  GUIDANCE Usage of SPONSOR Trademarks. GUIDANCE hereby 
acknowledges and agrees that (i) SPONSOR Trademarks are owned solely and 
exclusively by SPONSOR, (ii) except as set forth herein, GUIDANCE has no 
rights, title or interest in or to SPONSOR Trademarks and (iii) all use of SPONSOR 
Trademarks by GUIDANCE shall inure to the benefit of SPONSOR. GUIDANCE  
agrees not to apply for registration of  SPONSOR Trademarks (or any element, 
derivation, adaptation, variation or name thereof, or any mark confusingly similar 
thereto) anywhere in the world, and not to challenge the registration of SPONSOR 
Trademarks.

3.10  GUIDANCE Trademark License. Subject to all the terms and conditions 
of this Agreement, GUIDANCE hereby grants SPONSOR a non-exclusive, non-
transferable, non-sub-licensable license to use the GUIDANCE Trademarks stated 
herein during the term of this Agreement solely on marketing or promotional 
materials related to the Conference.

3.11  SPONSOR Usage of GUIDANCE Trademarks. SPONSOR hereby 
acknowledges and agrees that (i) GUIDANCE Trademarks are owned solely 
and exclusively by GUIDANCE, (ii) except as set forth herein, SPONSOR has 
no rights, title or interest in or to GUIDANCE Trademarks and (iii) all use of 
GUIDANCE Trademarks by SPONSOR shall inure to the benefit of GUIDANCE. 
SPONSOR  agrees not to apply for registration of  GUIDANCE Trademarks 
(or any element, derivation, adaptation, variation or name thereof, or any mark 
confusingly similar thereto) anywhere in the world, and not to challenge the 
registration of GUIDANCE Trademarks. SPONSOR further agrees to comply 
with the Guidance Trademark and Logo Usage policy, which can be viewed online 
at http://www.guidancesoftware.com/corporate/Logousageguidelines.aspx and 
which may be updated from time to time.

4.  INTELLECTUAL PROPERTY RIGHTS.

4.1  Technology and Intellectual Property. As between SPONSOR and 
GUIDANCE, all SPONSOR intellectual property is and shall be the sole and 
exclusive property of SPONSOR.  As between SPONSOR and GUIDANCE, all 
GUIDANCE Technology and all GUIDANCE intellectual property is and shall be 
the sole and exclusive property of GUIDANCE.

4.2  No Right by Implication.  No license, release or other right is granted by 
implication, estoppel or otherwise by SPONSOR to GUIDANCE, or by GUIDANCE 
to SPONSOR, except for the rights expressly granted under this Agreement.  
SPONSOR reserves all rights not expressly granted to GUIDANCE herein.  
GUIDANCE reserves all rights not expressly granted to SPONSOR herein.

5.  DISCLAIMER OF WARRANTIES.  THE COLLABORATIVE EFFORTS OF 
EACH PARTY UNDER THIS AGREEMENT ARE BEING PROVIDED “AS IS” 
AND WITH ALL FAULTS. THE REPRESENTATIONS CONTAINED IN THIS 
AGREEMENT ARE THE SOLE REPRESENTATIONS AND WARRANTIES 
OF THE PARTIES WITH RESPECT TO THE SUBJECT MATTER OF THIS 
AGREEMENT.  GUIDANCE EXPRESSLY MAKES NO WARRANTY AS TO 
THE SUFFICIENCY, NUMBER OF ATTENDEES OR QUALITY OF THE 
CONFERENCE OR TO AMOUNT OF MONEY AND RESOURCE THAT WILL BE 
DEDICATED BY GUIDANCE TO THE PROMOTION OF THE CONFERENCE. 
NEITHER PARTY IS MAKING ANY OTHER REPRESENTATION OR 
WARRANTY (EITHER EXPRESS OR IMPLIED, BY FACT OR LAW) OTHER 
THAN THOSE SET OUT IN THIS AGREEMENT, INCLUDING, BUT NOT 
LIMITED TO, ANY WARRANTIES OF FITNESS FOR A PARTICULAR PURPOSE, 
MERCHANTABILITY OR FREEDOM FROM INFRINGEMENT.
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6.  DAMAGES AND INDEMNITY 

6.1  Limitation of Liability.  IN NO EVENT SHALL GUIDANCE SOFTWARE BE 
LIABLE TO SPONSOR FOR ANY DAMAGES IN AN AMOUNT EXCEEDS THE 
FEES PAID BY SPONSOR FOR ATTENDING THE CONFERENCE.

6.2  Indemnification.  SPONSOR shall indemnify Guidance Software for 
damages, direct or indirect, under this Agreement, including lost profits or for 
special, indirect, incidental, consequential or punitive damages arising out of or 
in connection with this Agreement or the subject matter hereof, regardless of 
the form of action. (Including, without limitation, breach of warranty, breach of 
contract, tort (including negligence), strict liability or statutory), and whether or 
not the SPONSOR has been informed of or might otherwise have anticipated the 
possibility of such damages.

7.  CONFIDENTIALITY.

7.1  Confidential Information. GUIDANCE and SPONSOR may exchange and 
identify certain information as confidential (“Confidential Information”) at the 
inception of and from time to time during the Term of this Agreement.  The 
Recipient shall maintain all Confidential Information of the Disclosing Party in 
confidence using the same standard of care that the Recipient uses to maintain 
its own confidential and proprietary information in confidence, but not less than 
a commercially reasonable standard of care; and the Recipient shall only use 
such information solely for purposes of performing its obligations and exercising 
its rights under this Agreement.  Such obligation of confidentiality shall continue 
during throughout the Term and for a period of five (5) years from the date that 
the Term expires or this Agreement is terminated.

7.2  Injunctive Relief. GUIDANCE and SPONSOR agree that unauthorized 
disclosure of Confidential Information or any other breach of this Article could 
result in irreparable harm.  Accordingly, in the event that either GUIDANCE or 
SPONSOR breaches its obligations with respect to Confidential Information under 
this Agreement, the Party injured shall be entitled to enjoin any further breach and 
may take such additional action as it deems necessary and appropriate including 
seeking damages in any court of competent jurisdiction.

8.  TERM AND TERMINATION.

8.1  Term. The term of this Agreement (“Term”) shall begin on the Effective Date 
and shall terminate thirty (30) days after the conclusion of the Conference. 

8.2  Termination for Cause. Either party may terminate this Agreement if the other 
party commits a material breach and does not otherwise cure such breach within 
fifteen (15) days upon receiving written notice.

8.3  Violation of CEIC General Terms. It is agreed that the condition, rules and 
regulations set forth herein (“CEIC General Rules”) in this Agreement are made 
a part hereof as though fully incorporated herein, and that the SPONSOR agrees 
to be bound by each and every one hereof.  GUIDANCE shall have full power in 
the matter of interpretation, amendment and enforcement of all CEIC General 
Rules and that any such amendments when made and brought to the notice of 
SPONSOR shall be and become part hereof as though fully incorporated herein 
and subject to each and every one of the terms and conditions herein set forth.  
If GUIDANCE, at its sole discretion, determines that SPONSOR is in violation of 
any one of the CEIC General Rules, GUIDANCE may remove SPONSOR from 
premises and participating in the Conference, withdraw its acceptance of this 
Agreement, refusing participation in future GUIDANCE events and pursuing any 
other remedies it may have in law or equity.   

8.4  Effect of Expiration or Termination. Any expiration or termination of this 
Agreement shall not relieve either Party from any obligations (including the 
payment of fees related to Conference).  Upon expiration or any termination of the 
Agreement (a) SPONSOR shall return to GUIDANCE all Confidential Information 
of GUIDANCE that was provided by GUIDANCE to SPONSOR hereunder, (b) 
GUIDANCE shall return to SPONSOR all Confidential Information of SPONSOR 
that was provided by SPONSOR to GUIDANCE hereunder, and Sections 1, 
4-7, 8.3, 8.4 and 9 of this Agreement shall survive such termination.  Guidance 
shall not have an obligation to provide any refund or credit of the Sponsorship 
Fee, or other consideration, to SPONSOR in the event that Sponsor unilaterally 
terminates this Agreement or if this Agreement is terminated due to an uncured 
breach from Sponsor.

9.  MISCELLANEOUS.

9.1  Expenses.  Each Party shall bear its own expenses for all expenses related 
to this Agreement and the Conference.

9.2  Independent Contractors.  In making and performing this Agreement, the 
Parties are acting and shall act as independent contractors, and shall have no 
authority to obligate the other Party in any respect nor hold itself out as having 
any such authority.  Nothing in this Agreement shall prohibit GUIDANCE from 
selling additional sponsorships to CEIC or prevent either Party from working with 
similar vendors to independently create or market a conference or service similar 
in nature or functionality to CEIC.

9.3  Amendments in Writing.  This Agreement may not be amended, supplemented 
or otherwise modified except by an instrument in writing signed by both Parties.  

9.4  Severability.  Any of the provisions of this Agreement which are determined 
to be invalid or unenforceable in any jurisdiction shall be ineffective to the extent 
of such invalidity or unenforceability in such jurisdiction, without rendering 
invalid or unenforceable the remaining provisions hereof or affecting the validity 
or unenforceability of any of the provisions of this Agreement in any other 
jurisdiction.

9.5  Notices.  Any notice, demand, or request with respect to this Agreement shall 
be effective only if it is delivered by U.S. postal service to the address first listed 
above or to such other address or numbers as may from time to time be given in 
writing by either Party to the other pursuant to the provisions hereof.

9.6  Governing Law. This Agreement shall be governed in accordance with the 
laws of the State of California, excluding its conflicts of law provisions.  This 
Agreement is deemed entered into at Los Angeles, California, and shall be 
construed as to its fair meaning and not strictly for or against either party. Both 
Parties hereby agree and consent that all disputes related to this Agreement 
shall be exclusively decided by an arbitrator located in Los Angeles, CA, whose 
decision shall be final and binding on both parties.
  
9.7  Force Majeure. If the performance by either Party of any of its obligations 
under this Agreement is prevented, restricted, interfered with or delayed by 
reason of any cause beyond the reasonable control of the Party obligated to 
perform, then the Party so affected shall, upon giving written notice to the other 
Party, be excused from such performance to the extent of such prevention, 
restriction, interference or delay, provided that the affected Party shall use its best 
efforts to avoid or remove such causes of nonperformance and shall continue 
performance with the utmost dispatch whenever such causes are removed. In 
the event the Conference is postponed under this provision, the parties agree 
that this Agreement shall apply to a rescheduled Conference of similar content 
and audience. 

9.8  Assignment. Neither Party may transfer or assign its rights and delegate its 
obligations under this Agreement, without the other Party’s consent, which shall 
not be unreasonably withheld.

9.9  Permitted Successors and Assigns. This Agreement shall be binding upon 
and inure to the benefit of the Parties hereto and their respective permitted 
successors and assigns.

9.10  Non-Disparagement. Each Party agrees that during the term of this Agreement 
and for one (1) year thereafter, neither Party shall, in any communications with 
the press or other media or to any customer, client or supplier of the other Party, 
criticize, ridicule or make any statement that disparages or is derogatory to such 
other Party or its affiliates or any of its directors or officers.  
   
9.11  No Third-Party Beneficiaries. Nothing in this Agreement, express or implied, 
is intended to confer on any person other than the Parties hereto or their permitted 
successors and assigns, any benefits, rights or remedies.

9.12  Contact Information.  By providing GUIDANCE with its contact information 
in the registration, SPONSOR hereby consents to GUIDANCE sharing such 
information with its affiliates, partners, assigns, and certain event sponsors.

9.13  Entire Agreement. THIS AGREEMENT CONSTITUTES THE ENTIRE 
AGREEMENT BETWEEN THE PARTIES CONCERNING THE SUBJECT 
MATTER HEREOF AND SUPERSEDES ALL PRIOR UNDERSTANDINGS 
AND AGREEMENTS, WHETHER WRITTEN OR ORAL.
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TRADEMARKS

A.   Guidance Marks

The use of any Guidance Marks licensed to SPONSOR under this agreement is contingent on SPONSOR’s continued 
compliance with the Guidance Trademark and Logo Usage policy, located at http://www.guidancesoftware.com/corporate/
Logousageguidelines.asp and which may be updated from time to time.  Please contact the marketing department of Guidance 
Software for high-quality logos designed for printing purposes.

 
 ®

TM
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CEIC GENERAL EXHIBITOR RULES

•	 Only exhibiting sponsors can distribute collateral and be present in the exhibit hall.

•	 Exhibiting sponsors can only promote products and services and distribute collateral in their assigned 
	 booth space and any sponsored sessions.

•	 Exhibitor’s behavior can not interfere with the enjoyment and learning opportunities of other CEIC attendees. 

•	 GUIDANCE shall have the right to photograph, video, or audiotape any and all exhibit spaces and attendees 
	 and include such photographic, video, or audio portrayals of attendee taken during or in connection with the 
	 CEIC Conference in any medium for the purpose of advertising, publicity, promotional, historical or otherwise, 
	 without compensation to attendee. Such includes the unrestricted right to copy, revise, distribute, display 
	 photographs, images, films, tapes or other recordings (including but not limited to the Internet).  

•	 If in GUIDANCE’S opinion, GUIDANCE reasonably believes exhibiting sponsor will be a detriment to CEIC, then  
	 GUIDANCE shall have full discretion to remove any exhibiting sponsor from CEIC and reserves the right to terminate  
	 an exhibiting sponsor’s agreement.

•	 CEIC show management has the right to have the hotel remove any exhibitor 
	 that does not meet the guidelines outlined above. 


